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From national universities to 
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The challenges of Polish Higher Education
2

Student numbers: one third drop in 10 years Latest EU report highlighting the major 

challenges ahead



The impact of the war in Ukraine
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Foreign students in Poland per country of origin



Internationalisation is not new
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International students in the 15th century: 

44%

(Current number in Poland: 7%)

Top 1000 US scholars in 1906 

by university of Graduation: 

1. Berlin: 95

2. Harvard: 74

3. Leipzig: 45

4. Johns Hopkins: 42

5. Göttingen: 32



The (not)nations of medieval universities
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Students of one of the 17 

“nations” at Bologna University

The river Trent - dividing the two 

nations of Oxford UniversityThe four “nations” of the 

University of Paris



The world seen from Shanghai
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The end of a world …
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Polish students abroad
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France and Germany - the worst 
performing European countries in HE&R
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Forgetting your past, risking your future
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Evolution of global share of 

publications and citations 

(2001-2018)



International campuses abroad
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The most international university …. 
according to Times Higher Education
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Headquarters of the University
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Dedicated Staff all over the world…and on 
stock images



Offering online courses of other 
universities….



… at a massive profit

Original Course on MIT webpage for free (plus low 
certificate fee)

Course on Royal College of 
Academics Webpage: 850 Eur



Trying to keep up …

How do you stay in the top 10 ? (in this case, according to QS)
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Trying to build a better Europe

Jean Chambaz - former Rector of Sorbonne University
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Maria and Pierre Skłodowska in Warsaw …
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Towards European Universities
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A network based approach to 
international student mobility
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The four dimensions of internationalisation

See Jane Knight Internationalisation of Higher Education, Directorate-General for internal policies, 

Culture and Education, European Parliament, 2015
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1
BRAND: being highly visible in 
a competitive global market of 
HE&R

2 TALENT ATTRACTION AND 
NETWORKS: working with the 
best students and researchers 
from wherever they are

3
BUSINESS MODEL AND 
FUNDING: engaging the 
international students’ market 
and attracting funding from 
international organisations 
and companies

4
CULTURAL OPENNESS: 
providing students with an 
international outlook and 
intercultural competences, 
and performing research 
relevant to global challenges



Internationalisation is about more than 
student mobility …
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There is no national science, just as there is no national 

multiplication table; what is national is no longer science

Anton Chekhov


